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THE FGUR P’S

Buying, selling, mnar’ ¢t reiazch (ransportdtion, storage, advenising_.the&
are all part of the compicx #rea of bistiess known as marketing. In simple term
marketing means the mvemerni of ioods and services from manufacturer tg cus
tomer in order to satisfy tite custorier and 1o achieve the company’s objecm,eS

' 'Ma‘rketi'n'g can be ddivided irnio fogr main elements that are popularly known ,

the four P’s:'

» product

* price

* placement

e promotion:

Each one plays a vital fol ity +Ti¢ sticeess or failure of the marketing operation.

The product elemen: of markeung reiers to the good or service that a com
pany wants to scll. This «-{tea mvolves research and development (R & D) of
new product, research i the poreivial muarket, testing of the product to insur
quality, and then introd-.. i o the marxet.

A company next con.iders e price 1o charge for its product. There are thre
pricing options the comnpasy may take: above, with or below the prices that its com
petitors are charging. For ¢« «ai:ple if the average price of a pair of women’,
leather shoes is $47, a comnipar1y Jhet charses $43 has priced below the market; i
company that charges $47 ba< priced vath the market; and a company tha
charges $53 has priced a/..c the inxihct. Aosi companies price with the market
selling their goods or services i awverspe prees established by major producers ir
the industry. The producers wite estabiish ihese prices are known as price leaders.

The third element of the marketing process —placement—involves getting
the product to the custoricr. fh 1zkes place through the channels of distribu

tion. A common channel ¢f distrihution is:

manufacturci =* wholesaler = retailer = customer

Wholesalers generally sell faige sjuantitic: of a product to retailers, and retailer:
usually sell smaller quantities 10 customers.

Finally, communication abicui the product takes place between buyer and
seller. This communication betwect: buyer and seller is known as promotion.
There are two major ways promotion occurs: through personal selling, as in a
department store; and through advertising, as in a newspaper or magazine.

The four elements of marketing-—product, price, placement, and promotion
——work together to develop a successful marketing operation that satisfies cus-

tomers and achieves the company’s objectives.

'E. Jerome McCarthy, Basic Marketirg (Homewood, 11l.: Richard D. Irwan. Inc., 1971), pp. 44—46.
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